
Director of Marketing & Strategy 

The Tikvah Fund 

We are seeking a Director of Marketing and Strategy to develop and implement creative and original 

marketing campaigns for the full range of Tikvah’s initiatives, from our educational programs and 

publications to our growing library of online courses, podcasts, and other digital products. Your mandate 

will be to create, optimize, and deliver paid media advertising campaigns as well as oversee the 

execution of marketing strategy. 

If you are a strategic thinker with a passion for marketing and a drive to see projects through to success, 

then this is the job for you. 

A Glimpse into Your Day-to-Day: 

• Build an audience of interested users by creating and implementing effective desktop and 

mobile campaigns across a number of paid media platforms, including Google Ads, Facebook, 

and others 

• Manage budgets & adjust campaigns to optimize ROI and CLV 

• Manage Google Ads Search and Display campaigns, including audience targeting, keyword 

research and selection, ad group structuring, ad copy writing, and landing page testing and 

optimization 

• Manage Facebook Ads, including audience targeting, copy writing, and asset production 

• Create and manage email marketing flows 

• Track daily, weekly, and monthly KPIs to identify opportunities for improvement. Report KPIs to 

management on a weekly and monthly basis 

• Keep pace and report on SEM and PPC industry trends and developments 

• Gather competitive intelligence, including research on competitors 

What We Need: 

• 3+ years of experience working with Google Ads, Google Analytics, Facebook Insights, Twitter 

Analytics, and one or more popular email marketing platforms 

• 3+ years of relevant experience directly managing paid media 

• Excellent written and verbal communication ability 

• Strong copy writing skills 

• Strong analytical and reporting skills 



• Intermediate to advanced Excel skills 

• SEO skills: on-page, off-page, and technical SEO 

• Solid understanding of HTML, CSS, and web standards and their potential impact on PPC 

• Google Ads and/or Google Analytics Certification a plus 

• Experience and proven success working with nonprofit and ideas-oriented clients a plus 

Compensation: Salary commensurate with experience.  

Generous benefits package, including health insurance, 401K plan, paid vacation, paid time off for 

Jewish and national holidays, and short Fridays 

If you are interested in applying for this position, please submit a cover letter, resume, and portfolio. 

The Tikvah Fund is a leading Jewish think tank and educational institution committed to supporting the 

intellectual, religious, and political leaders of the Jewish people and the Jewish State. Tikvah runs and 

invests in a wide range of initiatives in Israel, the United States, and around the world, including 

educational programs, publications, and fellowships. 

READ MORE AND APPLY HERE 
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