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In celebration of Hanukkah, the Tampa 

Bay Buccaneers will host its first ever 

Jewish Heritage Night on Monday, Dec. 18 

as the team takes on the Atlanta Falcons at 

Raymond James Stadium in Tampa.

 The event will begin with an exclusive 

tailgate at 7 p.m. as Bryan Glazer, Bucs 

co-chairman and a Jewish community 

leader, along with others light a 12-foot 

tall menorah. 

The tailgate, located at Quad C near the 

southeast corner of the stadium, will also 

feature special Hanukkah music, potato 

latkes, doughnuts and desserts, limited-

edition souvenirs and a cash bar.

Later, during the game, the menorah 

lighting ceremony will be replayed on the 

giant Bucs Vision screen in the stadium. 

The only Jewish member of the 

Buccaneers is center Ali Marpet, shown in 

advertising for the event with the headline: 

“Siege the Night with the Power of Light.” 

Marpet recently suffered a season-ending 

injury and a Bucs’ spokeswoman said she 

was not sure if Marpet would be at the 

tailgate. 
Jewish Heritage Night is a joint project 

of Chabad Centers of Tampa Bay and the 

Bucs. 
The area’s other two professional sports 

franchises, the Tampa Bay Lightning 

and Tampa Bay Rays, have been holding 

Jewish Heritage events for several years, 

but this will be the first for the Bucs. 
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Light

Love

Laughter

at

Hanukkah

By RUTH ELLEN GRUBER

JTA news service

CASALE MONFERRATO, Italy  – It’s 

always Hanukkah in this picturesque town in 

northern Italy’s Piedmont region.

Jews have lived in Casale 

Monferrato for more than 500 

years, with the community 

reaching its peak of 850 mem-

bers at about the time Jews 

here were granted civil rights 

in 1848. The town still boasts 

one of Italy’s most ornate 

synagogues, a rococo gem 

that dates to the 16th century.

These days, only two Jewish families live 

in Casale. The synagogue, which is part of a 

larger museum complex, is now a major tour-

ist attraction – and not only because of its opu-

lent sanctuary with huge chandeliers, colorfully 

painted walls and lots of gild-

ing. The former women’s sec-

tion has been transformed into 

a Judaica and Jewish history 

museum. And the synagogue’s 

basement, formerly a matzah 

bakery, is now home to 

the Museum of Lights.

Hanukkah here is commemorated 

nonstop with a year-round exhibit featuring 

dozens of menorahs, or hanukkiyot, created 

It’s always Hanukkah in this picture-perfect Italian town

TOWN continued on PAGE 19
Join our page @ www.facebook.com/jfed.pinellas

Meet Eileen Hochstadt,

Did you know?

 president of the Jewish Community Center of West 

Pasco, the home of Congregation Beth Tefillah. 

She’s striving to revitalize the Jewish community 

across Pasco County and northern Pinellas through 

monthly events and weekly adult education.

The role of synagogue president likely began in 

North America between 1654 (when the first Jews 

settled) and 1840 (when the first rabbi was called 

to serve the new land). Prior to World War II, it was 

not unusual for a president to serve at least 10 

years in the role!

Since July 1, 2017 

we have raised

$833,126 

toward our goal.
The Jewish Federation

OF PINELLAS & PASCO COUNTIES, FL

www.JewishPinellas.org

*Campaign officially began October 28, 2017.

DO GOOD EVERYWHERE. FROM ANYWHERE.

First Jewish Heritage Night with Bucs is Dec. 18

■ More Hanukkah Happenings, Page 10

The 
collection 
of Hanukkah 

menorahs 
in the town 

of Casale 
Monferrato 

is housed 
in the 
basement 
of its 
synagogue, 

which 
used to be 

a public  
matzah 
bakery. 
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Celebrating

Jewish Press 

endures shaky 

beginning, holds 

true to mission
 

By BOB FRYER

Jewish Press

Jim and Karen Dawkins were veteran jour-

nalists when they left established daily news-

papers to create the Jewish Press, putting out 

the first issue of the Jewish Press of Pinellas 

County on July 25, 1986, and the Jewish Press 

of Tampa two years later on July 22, 1988.

Jim left the Evening Independent in St. Pe-

tersburg and tapped into retirement funds to 

start the paper. Because the new venture did 

not bring in enough revenue, Karen remained 

a reporter for the Tampa Tribune for the first 

two years, working many hours in her “spare 

time” to help Jim.

When they began the papers, the Pinellas 

County Jewish Day School and the Kent 

Jewish Community Center in Clearwater were 

on the verge of expansion projects. Both those 

Jewish institutions, as well as the Independent 

and Tribune, are now defunct.

After the Dawkins left a meeting where they 

signed documents to create their new corpo-

ration, the Jewish Press Group of Tampa Bay, 

Inc., an attorney present for the event told an-

other, “They’ll never last six months.”

To this day, every time they celebrate an-

other year in business as owners of the Jewish 

Press of Pinellas County and the Jewish Press 

of Tampa, Jim takes a moment to reflect and 

think, “We proved you wrong, again.” 

Not bad for a couple who had no business 

experience, but a strong desire to serve the 

Tampa Bay Jewish community.

About the cover

At left, are samples of the Jewish Press 

through the years, beginning with yellowed 

copies of the July 25, 1986 inaugural issue 

and the first Bar/Bat Mitzvah Planning Guide.

Inside
n  Reflections: As the Jewish Press cel-

ebrates its 30th year chronicling the com-

munity, we asked newsmakers - present and 

past - to reflect on the changes they have wit-

nessed and/or look at the future. The thought-

ful answers of those who responded can be 

found throughout this issue. 

n  Jewish Press Timeline: The stories that 

made news locally during the past 30 years. 

JEWISH PRESS continued on PAGE 9
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Bar&Bat Mitzvah 
PlAnning gu ide

INSIDE
Mitzvah project highlights:

Swim-A-Poolza, selling

creative kippot for a cause

              
        — PAGE 5B

Artsy genes, elbow grease,

ingenuity help keep

parents on budget

              
      — PAGE 10B

Bar/Bat Mitzvah

Planning Calendar

        — PAGE 16B

Presto thematis —

Harry Potter-inspired

party springs to life

         — PAGE 19B
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Glazer JCC opening makes history
Surrounded by state and local officials, major donors and Federation leadership, Bryan and Shanna Glazer cut the ribbon, officially opening the new           

Bryan Glazer Family JCC at the refurbished Fort Homer Hesterly Armory in West Tampa.

The Tampa Jewish Federation’s 

Annual President’s Dinner is a high 

profile event dedicated to “bring-

ing world leaders to our commu-

nity to make a world of difference” 

and this year is no exception with 

Ron Prosor, Israel’s ambassador to 

the United Nations from 2011-2015, 

as the featured speaker.

For the first time, the dinner will 

be held at the new event center at 

the Bryan Glazer Family JCC, on 

Sunday evening, Jan. 29. With 

maximum seating capacity at 550, 

community members are urged to 

make their reservations quickly.  

One of the highlights of the din-

ner each year is the announcement 

of the winner of the Tikkun Olam 

Award, the Federation’s most pres-

tigious honor, given for extraordi-

nary contributions to Jewish life. 

The winner’s name is kept secret 

until the night of the event.  

The past Tikkun Olam win-

ners are Paula and Carl Zielonka,
Tickets on sale for 14th President’s Dinner

Guest speaker Ron 

Prosor, former Israel 

ambassador to the UN

Recognizing the potential threat of the 

Boycott, Divestment and Sanctions (BDS) 

movement, the Tampa Orlando Pinellas 

Jewish Foundation (TOP) trustees have 

voted to exclude companies that participate 

in a boycott of Israel in its $40 million port-

folio.
The decision was a natural extension of 

TOP’s unique anti-terror policy that was 

created in 2012 to ensure that the founda-

tion does not invest the community’s re-

sources in any companies that are deemed 

by the State of Florida to have terrorist ties. 

The TOP decision follows the Florida 

Legislature’s recent passage of the “Pro-

tecting Florida’s Investment Act,” which 

prohibits the investment of state funds in 

companies that boycott Israel. The legis-

lation mandates that companies found to 

be boycotting Israel will be identified as 

“scrutinized companies,” and all state in-

vestment funds will be withdrawn from 

holdings in these companies.

For TOP, the state legislation is par-

ticularly significant as the foundation was 

founded on the principle of tikkun olam, 

repairing the world. Conversely, the BDS 

campaign is a broad attempt to isolate, dele-

gitimize and denounce the State of Israel by TOP to chop firms boycotting Israel from portfolio

TOP continued on PAGE 2

DINNER continued on PAGE 2

By BOB FRYER

Jewish Press

Mostly sunny skies with cool breez-

es made things comfortable for more 

than 350 people who gathered outdoors 

for what is arguably the biggest event 

in more than 20 years for the Tampa 

Jewish community – the official open-

ing of the Bryan Glazer Family Jewish 

Community Center in West Tampa.

It took a multi-million dollar renova-

tion of the historic Fort Homer Hesterly 

Armory to transform the aging, leaky 

structure – vacant since 2004 – into the 

showcase JCC that officials say will 

serve as a model for others throughout 

the nation.
Once built-out, the JCC will cost 

“north of $30 million,” said Jack Ross, 

outgoing executive director of the JCC.

The ribbon cutting took place on 

Dec. 8, exactly 75 years from the date 

the armory was dedicated in 1941– 

GLAZER JCC continued on PAGE 14

Photos by BRAD HALL STUDIOS

Above, the Glazers with infant son Sawyer become 

the first family to swipe their membership card into 

the new Jewish Community Center, which is named 

in their honor. The historic armory was transformed 

into the JCC after two years of construction. At left is 

the JCC’s modernistic entrance added to the 1940s art 

deco building. The entrance bears the name of Jeffery 

and Penny Vinik, who donated $1.5 million to the proj-

ect. Vinik is owner of the Tampa Bay Lightning.

TOP to chop firms boycotting Israel from portfolio

Jews are world’s most educated 

religious group, study finds

Jews are the world’s most-educated religious group, 

with an average of more than 13 years of formal 

schooling, according to a new study.

The Pew Research Center study published Dec. 

13, found that Jews worldwide have four years more 

of schooling on average than the next-most educated 

group, Christians, who average about nine years of 

schooling. Muslims and Hindus are the least-educated 

religious groups, each with about 51/2 years of formal 

schooling. The global average is less than eight years.

Jews led the groups in several other categories. 

Jewish men and women have the smallest average gap 

in years of formal schooling at zero (Hindu women, on 

the other extreme, trail men by 2.7 years). Sixty-one 

percent of Jews have at least some post-high school 

education; the global average is 14 percent. Ninety-nine 

percent of Jews have had some formal schooling.

American Jews have the highest rate of higher 

education, at 75 percent (compared to 40 percent of 

Americans generally), and have an average of 14.7 

years of schooling. 

AJC donates to rebuilding of 

Florida mosque destroyed by arson

The American Jewish Committee has donated funds 

to help rebuild a the Islamic Center of Fort Pierce, 

destroyed by arson.

Robert Silverman, the AJC’s director of Muslim-

Jewish Relations, delivered the donation to worshippers 

at the mosque during a morning prayer service.  In 

part, he said the donation was a small gesture to thank 

Muslims for welcoming Jews to their counties during the 

Inquisition.  
“An attack on any house of worship is an affront to 

all Americans, regardless of their religious affiliation. 

Burning a mosque is a hate crime condemned by the 

entire American Jewish community,” Silverman added.

The alleged perpetrator of the arson, Joseph Michael 

Schreiber, 32, reportedly is Jewish. Schreiber, who has 

posted anti-Islamic material on social media, is facing at 

least 30 years in prison if convicted of the attack, which 

has been classified as a hate crime. The fire took place 

on the 15th anniversary of the 9/11 attacks.

Cut out traditional Hanukkah doughnuts, 

health minister tells Israelis

JERUSALEM – Israel’s health minister called on the 

public to refrain from eating the traditional Hanukkah 

treat sufganiyot.

“I call on the public to avoid eating sufganiyot, 

which are rich in fats,” Yaakov Litzman of the Orthodox 

United Torah Judaism party said during a conference 

to promote healthy eating, Ynet reported. “You can find 

alternatives for everything nowadays and there is no 

need for us to fatten our children with sufganiyot, which 

are not in line with the principles of health and proper 

nutrition.”
The traditional jelly doughnuts are deep fried and 

covered with powdered sugar. They are ubiquitous in 

the weeks leading up to Hanukkah  with bakeries frying 

them on the street and selling them fresh to passers-by.

“If I had to say this today, I’d say sufganiyot out,” 

Litzman said. ‘You can eat them, of course, because it is 

part of the holiday’s customs, but there are alternatives.”



ST. PETERSBURG

The Tampa Bay area has an active Jewish 
community of about 51,000.  The three-
county Bay area encompasses Tampa 
and surrounding communities in 
Hillsborough County; Pinellas County 
including St. Petersburg, Clearwater, 
the Beaches and the Palm Harbor area; 
and Pasco County. 

Outside of South Florida, the Tampa  
Bay metropolitan area has the largest 
Jewish population in the state.

The Tampa Bay area is home to the 
Florida Holocaust Museum and the 
regional offices of Israel Bonds and 
Jewish National Fund. 

The area has:
•  37 synagogues and

other religious institutions
•  2 Jewish federations
•  2 Jewish Community Centers
•  2 family service agencies
•  1 Jewish day school 
•  6 preschools

•  5 Jewish college campus
     organizations 
•  1 regional nursing home 
•  2 kosher assisted living facilities 
•  1 Jewish-sponsored senior

residence. 

• 2 JEWISH COMMUNITY
NEWSPAPERS:

of Pinellas County

of Tampa

Tampa Bay Jewish Community

Pinellas and Hillsborough Counties
Households Mailed the Jewish Press†

TAMPACLEARWATER

Each dot represents 2 households
Dots are randomly placed within each zip code, 33510 - 34698.



3  The Jewish Press is delivered by mail 22 times a year to:
•  More than 4,400 households in Pinellas and Pasco Counties

•  More than 6,800 households in Tampa and surrounding
    communities in Hillsborough County

3 600 additional papers are delivered to synagogues,
    community centers and restaurants

3  Combined, the Jewish Press of Pinellas County and 
     Jewish Press of Tampa have the second largest circulation 
     among Jewish newspapers in the state of Florida. 

Jewish Press Facts

Household Income Jewish Respondents Who
Always/Usually Read The Jewish Press†

17% 15%

28% 27.5%

12.5%

The print edition is targeted to be mailed on the bolded date and 
delivered no later than the publication’s end date. The Jewish Press is 
mailed STANDARD CLASS, therefore there is no guarantee on delivery 
date, which may vary depending on the individual post office.

JEWISH PRESS
2018 A D CALENDAR

PUBLICATION              RESERVATION DEADLINE

Jan. 12 - 25 ................................. Jan. 2

Jan. 26 - Feb. 8 .......................... Jan. 16

Feb. 9 - 22 .................................. Jan. 30

Feb. 23 - March 8 ....................... Feb. 13
Mazel Tov! Jewish Wedding Guide

Wedding Guide Deadline - Feb. 13

March  9 - 22 ............................... Feb27

March 23 - April 5 ....................... March 13
Passover edition (First Seder March 30)

April 6 - 19 .............................. March 27

April 20 - May 3 ......................... April 10

May 4 - 17 .................................. April 24

May 18 - June 14 ............................ May 8

June 15 - July 12 ........................... June 5

July 13 - Aug. 9 ......................... July 3

Aug. 10 - Aug. 23 ......................... July 31
Bar/Bat Mitzvah Planning Guide
Bar/Bat Mitzvah Guide Deadline - July 25

Aug. 24 - Sept.6 .... Reg. Section .... Aug. 14
High Holidays Edition I - (Erev RH Sept. 9)

Sept. 7 - Sept. 20 .......................... Aug. 28
High Holidays Edition II - (Erev RH Sept. 18)

Sept. 21 - Oct. 4 ....................... Sept.10

Oct. 5 - 18 ................................. Sept. 24

Oct. 19 - Nov. 1 .............................. Oct. 9

Nov. 2 - 15 ................................. Oct. 23

Nov. 16 - Nov. 30 ............................ Nov. 6
Hanukkah Edition - First Night of Hanukkah Dec. 2

Dec. 1 - 13 .................................. Nov. 20

Dec. 14 - Jan. 11, 2019 .................. Dec. 5

Excellent Perceptions of
 Local Jewish Newspapers†

• have lived here for 20 years or more
• are over 50
• are female
• live in households that observe
  religious practices

PROFILE OF JEWISH PRESS READERS
• attend or are members of a Jewish
  organization/synagogue.
• are extremely emotionally attached
  to Israel
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WEBSITE ADVERTISING

PAGE SECTIONS

Design services are complimentary, based on Jewish Press graphics 
and fonts.

CLASSIFIED ADVERTISING
The Jewish Press accepts only PRE-PAID classified ads. All ads must 

be submitted in writing. Classified ad rates are based on a single paper 
rate of $10 for the first 15 words; 10 cents each additional word. The rate 
doubles to run in both papers. 

DISPLAY CLASSIFIED: Boxed ads with varying size type, logos and 
photos are available at the open column inch rate. $5 charge for each photo.

ADVERTISING RATES (Black & White)

OPEN COL. INCH RATE                                        ONE PAPER         COMBO
Single insertion                                       $16.00        $25.50
6  issues, each insertion    10% discount  $14.40        $23.00
12 issues, each insertion   15% discount  $13.50        $21.50
22 issues, each insertion   25% discount  $12.00        $19.00

FULL PAGE RATE                                                ONE PAPER          COMBO
Over 30% discount off open rate
Single  insertion                                      $895           $1,425
6 issues, each insertion                          $800           $1,280
12 issues, each insertion                        $750           $1,200
22 issues, each insertion                        $670           $1,060
Dimension Options: 10.25” (w) x 16” (h)  (special sections .25” shorter)

QUARTER PAGE RATE                                 ONE PAPER          COMBO
Over 10% discount off open rate (Applies to ads 20-39 col. in.)
Single insertion                 $285            $455
6  issues, each insertion                 $255            $410
12 issues, each insertion                 $240           $385
22 issues, each insertion                 $215            $340
Dimension Options: 2 col. (4” w) x 10” (h) • 21/2  col. (5” w) x 7.8” (h)
                                     3 col. (6.08 ” w) x 6.5” (h) • 4 col. (8.16 ” w) x 5 ” (h)

HALF PAGE RATE                                               ONE PAPER          COMBO
Over 20% discount off open rate (Applies to ads 40-79 col. in.)
Single  insertion                                      $510           $815
6 issues, each insertion                          $460           $735
12 issues, each insertion                        $430           $685
22 issues, each insertion                        $385           $615
Dimension Options: 21/2  col. (5” w) x 16” (h) • 31/2  col. (7” w) x 11.25” (h)
                                       4 col. (8.16” w) x 10 ” (h) • 5 col. (10.25”) x 8” (h)

EIGHTH PAGE RATE                                 ONE PAPER          COMBO
Over 5% discount off open rate (Applies to ads 10-19 col. in.)
Single insertion                  $150           $240
6 issues, each insertion      $135           $216
12 issues, each insertion                 $127           $204
22 issues, each insertion                $112           $180
Dimension Options: 2 col. (4” w) x 5” (h) • 21/2   col. (5” w) x 4” (h)

FRONT PAGE AD RATE                             $350           $550
Ad includes: Four color process and same banner
on front page of the website for that edition.
Dimensions: 10.25” (w) x 2” (h)

BUSINESS AND PROFESSIONAL DIRECTORY
Business cards are reproduced at their actual size in the Directory,
and do not change during the contract run. Must be business cards,
not display ads. No vertical business cards accepted. 
BUSINESS CARD                                                  ONE PAPER        COMBO
Single insertion                                       $50.00         $80.00
6 issues, each insertion                          $45.00         $72.00
12 issues, each insertion                        $42.00         $68.00
22 issues, each insertion                        $38.00         $60.00
Dimensions: Actual Business Card, 3.5” (w) x 2” (h)

MECHANICAL SPECIFICATIONS
The Jewish Press is a 5-column tabloid-size newspaper. Pages are 

10.25 inches (61.6 picas) wide by 16 inches tall. Display advertising is 
sold by the column inch. A column inch is 1.92 inches (11p6 picas) wide 
by 1-inch tall. There is .16-inch (1 pica) between columns.

Digital photos need to have a 300 dpi resolution. Camera-ready ads 
must be sent as a JPG, TIF, EPS (300 dpi) or PDF (high quality print). 
Color ads: CMYK (no spot colors).

The Jewish Press maintains three websites:
www.jewishpresstampabay.com

which contains general information about our newspapers
and is a portal to our individual publication websites:

www.jewishpresspinellas.com
www.jewishpresstampa.com.  

Each web address receives an average of 6,000 views per month.
Print display ads are placed on the website of the publication(s) 

in which the ad appeared. The ads are rotated on most web 
pages, next to news stories. The ads also appear by category in 
an online advertising marketplace and advertiser index.  Links to 
the advertiser’s website and/or email are activated when a reader 
clicks on the ad. 

Business & Professional Directory ads are placed in a special 
online advertising marketplace and advertiser index with active 
links to each business card’s website and/or email.

All advertisements automatically appear on the website
at no additional charge. 

SAVE OVER 20%
by running "combo"
in both Pinellas and

Tampa editions

SPECIAL DISCOUNTS
Non-profits - 10% discount

Synagogues - 15% discount
Prepay entire contract - 5% discount

FOUR COLOR PROCESS:
OPEN COL. INCH RATE                 ONE PAPER        COMBO
Single insertion                     $175           $300
6 issues, each insertion        $160           $270
12 issues, each insertion      $150           $255
22 issues, each insertion      $130           $225



Sample 
Ad Sizes

The ad sizes shown are SOME OF THE SIZES and corresponding 
rates available. NOT ALL AD SIZES ARE SHOWN. 

Jewish Press of Pinellas County
Jewish Press of Tampa

EIGHTH PAGE
SAVE an additional 5% OFF open column inch rate.
Size Options: 4" w x 5" h, 5" w x 4" h
ONE PAPER
$ 150.00  BASE RATE
$ 135.00  6-ISSUE RATE
$ 128.00   12-ISSUE RATE
$ 112.00  22-ISSUE RATE

BOTH PAPERS (COMBO)
$ 240.00  BASE RATE
$ 215.00  6-ISSUE RATE
$ 204.00  12-ISSUE RATE
$ 180.00  22-ISSUE RATE

2 col. x 3 in.  (4” w x 3” h) 
ONE PAPER
$  96.00   BASE RATE
$  86.40   6-ISSUE RATE
$  81.00   12-ISSUE RATE
$  72.00   22-ISSUE RATE
BOTH PAPERS (COMBO) 
$ 153.00   BASE RATE
$ 138.00   6-ISSUE RATE
$ 129.00   12-ISSUE RATE
$ 114.00   22-ISSUE RATE

BOTH PAPERS (COMBO)
$102.00  BASE RATE
$  92.00  6-ISSUE RATE
$  86.00  12-ISSUE RATE
$  76.00  22-ISSUE RATE

2 col. x 2 in.  (4” w x 2” h)
ONE PAPER
$ 64.00  BASE RATE
$ 57.60  6-ISSUE RATE
$ 54.00  12-ISSUE RATE
$ 48.00  22-ISSUE RATE

HALF PAGE
SAVE an additional 20% OFF open column inch rate.
Size Options: 8.16" w x 10" h, 10.25" w x 8" h,
                        5" w x 16" h, 7" w x 11.25" h
ONE PAPER
$ 510.00  BASE RATE
$ 460.00  6-ISSUE RATE
$ 435.00  12-ISSUE RATE
$ 385.00  22-ISSUE RATE
BOTH PAPERS (COMBO)
$ 815.00  BASE RATE
$ 735.00  6-ISSUE RATE
$ 695.00  12-ISSUE RATE
$ 615.00   22-ISSUE RATE

1.5 col. x 4 in.  (2.9” w x 4” h)
ONE PAPER
$  96.00  BASE RATE
$  86.40  6-ISSUE RATE
$  81.00  12-ISSUE RATE
$  72.00  22-ISSUE RATE

BOTH PAPERS (COMBO)
$ 153.00  BASE RATE
$ 138.00  6-ISSUE RATE
$ 129.00  12-ISSUE RATE
$ 114.00  22-ISSUE RATE



QUARTER PAGE SAVE an additional 10% OFF open column inch rate
Size Options: 4" w x 10" h, 5" w x 7.8" h, 6.08" w x 6.5" h, 8.16" w x 5" h

ONE PAPER
$ 285.00  BASE RATE
$ 255.00  (per insertion)   6-ISSUE RATE
$ 240.00  (per insertion)  12-ISSUE RATE
$ 215.00  (per insertion)  22-ISSUE RATE

BOTH PAPERS (COMBO) 
$ 455.00  BASE RATE
$ 410.00    6-ISSUE RATE
$ 385.00  12-ISSUE RATE
$ 340.00   22-ISSUE RATE

3 col. x 5 in. (6.12” w x 5” h) SAVE an additional 5% OFF open column inch rate.
ONE PAPER
$ 225.00    BASE RATE
$ 202.50    6-ISSUE RATE
$ 190.50    12-ISSUE RATE
$ 168.00    22-ISSUE RATE

BOTH PAPERS (COMBO)
$ 360.00    BASE RATE
$ 324.00    6-ISSUE RATE
$ 300.00    12-ISSUE RATE
$ 270.00    22-ISSUE RATE

Sample Ad Sizes
The ad sizes shown are SOME OF THE SIZES and corresponding rates available. NOT ALL AD SIZES ARE SHOWN. 

1 col. x 4 in.
(1.92” w x 4” h)
ONE PAPER
$ 64.00  BASE RATE
$ 57.60  6-ISSUE RATE
$ 54.00  12-ISSUE RATE
$ 48.00  22-ISSUE RATE

BOTH PAPERS (COMBO)
$102.00  BASE RATE
$  92.00  6-ISSUE RATE
$  86.00  12-ISSUE RATE
$  76.00  22-ISSUE RATE

2 col. x 2.5 in.  (4” w x 2.5” h)
ONE PAPER
$  80.00   BASE RATE
$  72.00   6-ISSUE RATE
$  67.50   12-ISSUE RATE
$  60.00   22-ISSUE RATE

BOTH PAPERS (COMBO)
$ 127.50  BASE RATE
$ 115.00   6-ISSUE RATE
$ 107.50  12-ISSUE RATE
$   95.00   22-ISSUE RATE


